
EXECUTIVE SUMMARY 

Purpose and Scope of Study 

Maxfield Research and Consulting, LLC. was engaged by the Austin Housing and Redevelopment 

Agency to conduct a Comprehensive Housing Needs Analysis for Austin, Minnesota. The Hous­
ing Needs Analysis provides recommendations on the amount and types of housing that should 
be developed in order to meet the needs of current and future households who choose to re­

side in the City. 

The scope of this study includes: an analysis of the demographic and economic characteristics 

of the Market Area; a review of the characteristics of the existing housing stock and building 

permit trends; an analysis of the market condition for a variety of rental and for-sale housing 

products; and an assessment of the need for housing by product type in the Market Area. Rec­
ommendations on the number and types of housing products that should be considered in the 

Market Area are also supplied. 

Demographic Analysis 

• Population and households in the Market Area are projected to grow slowly through 2030,

when the population will reach 41,515 and households totaling 16,689.

• Between 2017 and 2030, the Market Area is projected to experience the largest population

gains in the 65 to 74 age cohort {+20.8), but a shrinking of 18 to 24 {-7.8%) and 25 to 34 (-

6.3%) age cohorts.

• The median income in the City of Austin was $47,199 in 2017. Median incomes in the City

are projected to rise 12.9% through 2022 to $53,292. Incomes peak at $60,819 among

those in the 45 to 54 age cohort.

• Nearly 16% of the City of Austin reported their ethnicity as Hispanic or Latino in 2015, a

3.0% increase from 2010.

• The median net worth in the Market Area in 2016 was $117,857. The net worth in the Re­
mainder of the Market area was reported as $179,494, higher than the City of Austin which

reported a net worth of $81,343.

• The decrease in Married Households without Children (-6.8% in the Market Area) reflects
both the aging baby boomer population whose children have left home and the trend of
couples delaying, or forgoing, having children.

• Renter-occupied units are most likely to be single person households (44.3%) in the Market
Area, with another quarter of units (25.3%) being two-person households. Homeowner

households, however, are most likely to be two-person households {35.8%), followed by

four-person households (22.0%).
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Development Pipeline 

• Fox Pointe in Austin was awarded preliminary plat approval in July 2017 for the develop­

ment of a 38-unit affordable town home development and three single family homes.

• At the time of this study, there were several development proposals which were stalled

or whose future development was uncertain.

Housing Affordability 

• About 20.4% of owner households and 36.1% of renter householders are estimated to be

paying more than 30% of their income for housing costs in the Austin PMA. Compared to

the Minnesota average, the percentage of cost burdened owner households is lower than

the state average, but slightly higher than the state average for renter households.

• The number of cost burdened households in the Austin Market Area increases when ana­

lyzed based on lower incomes. About 72.7% of renters with incomes below $35,000 are

cost burdened and 38.1% of owners with incomes below $50,000 are cost burdened.

Housing Needs Analysis 

• Based on our calculations, demand exists in the City of Austin for the following general oc­

cupancy product types between 2017 and 2025:

o Market rate rental 207 units 

o Affordable rental 53 units 

o Subsidized rental

o For-sale single-family

o For-sale multifamily

86 units 

119 units 

67 units 

• In addition, we find demand for multiple senior housing product types. By 2025, demand in

the City of Austin for senior housing is forecast for the following:

o Active adult ownership 69 units 

o Active adult market rate rental 147 units 

o Active adult affordable 69 units 

o Active adult subsidized

o Congregate

o Assisted Living

o Memory Care
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